Global Direct Selling - 2023 Retail Sales
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Regional Sales Top 10 Global Markets

Global Industry: $167,694 (USD millions), Down 2.3% in Constant 2023 USD

2023 Retall Sales (1}
Local % Sales Change (YOY) 3-Year CAGR In
currency Usp In Constant 2023 USD | Constant 2023 USD Independent
Reglon/Country {millions} (m Bllons) (2020-2023) Representatives(3)

|
102,012,082

\

Global | na 167,694

Asla/Pacifie na 67,573 58,980,741
Austrafia 5 | 1124 747, 386,048
China ) 105,566 15,043 2970000,
HongKong , 2,776 355, 233117
India L _ 283,764 3,435 8620000
Indonesia (S) | 19,523,100 1,281 8,065,000

epen | aassaw 10,630 2310829
Kozakbstan == 323018 708, 1747228
Korea | 21.279,643 16,208 6870720

. Malaysa =iz 3333 9503 8025636
New Zealand . 190 17| 83527
Philippines | 55,296 294 3,002,142
Singapore ' 501 ass| 480539
Taiwan ‘ 141,145 4,530 3,611,000
Thailand 75,200 2,161 11,000,000

L . 61| ;

Viewam s) 22,799,000 gs8 922,855
Other Asia fPacific s) na 365, 652,100
Africa /Middle East , ne 1340 4,078,485
Africa 2 ! na 1,166 2,900,738
Morocco (5) | 868 86 182374‘
‘South Africa | 8,075 438 792260
Other Africa s) na 643/ 1925604
Middle East Y , na 174 1,177,707
Israel ) 227 62 15840
United Arab Emirates ) 110 30 938,400
Other Middle East (I na 82| 223467
Americas | na 62,632 27134438
North America ; ne 9,012, 14133000
Canada 3,175 2,352 1,143,000
United States | 36660 35,660 12,990,000
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Global Direct Selling - 2023 Retail Sales

2023 Retail Sales (1)

Local % Sales Change (YOY) 3-Year CAGR In
Currency in Constant 2023 USD | Constant 2023 USD Independent

Region/Countr milions -2 Representatives(3)

| South & Central America = na, 23,620 6.8% A& 3.5% 13,001,488
| Argentina (©) 526,837 1,778 145% A | 72.0% 802,000
| Bolivia (G 2422 351 49% A | -2.1% 433,600
| Brazl | 39,764, 7.962| 46% A ‘ -2.0%| 3,185.487
| Chile _ 422,274 503, -88% W -6.8% 380961
| Colombia . 10,000,145 | 2,312 0.4% & | 10.8% 2,619,383
| Ecuador ! 904 504 2.6% A& 0.6% 382,499
| Mexico 122,069 6,874 3.0% & | 2.5% 3,881,020
| penu : 7,970 2,129 07% W | 6.2% 677,830
| Uruguay (4)(s) 1,883 48/ -19.5% W | -11.4% 36,321
| Vvenewela ( ! na na na na na na
| Central America/Caribbean (5) na 733| 46% & | 5.7% 577,558
{ Other South & Central America  (5) na 28 -10% W | -2.3% 24,829
| | " . ,. |
Europe na 36,149 34% A | 2.2% 12,718,408
! European Union | na 32,127 39% & | 2.9%) 5,291,917/
| Austria e 330, 357 Y 6.0% 269337
| Belgum ) 200, 216 13.9% & | 2.9% 19377,
| Bulgaria. ) 210 116, 21% A | 9.3% 160,652
| Croatia s} 24 26 -19.3% ¥ | -14.0% 30,035/
| Cyprus ® 6 7 29% A | -5.5% 8239
| CaechRepudlic B ) s 410 0.2% A | 4.0% 210501
| Denmark (C I 577 8 Ad% W 4.4% 55298
| Estonia 50 54/ 21% A | -0.6% 37330
_ Finland | a3 101 -65% & | -9.3% 45,171
| France 2,352 4,706 0.0% = | -1.0%) 700,000
| Gamany , 18,276 19,761 7.0% & 5.1% 881,772
| Greece 5) &8 95/ 33% & | -5.6% 61334
| Hingary B 62,947 178 -42% W -0.8% 324,025
| Irelang @ | 26 28 55% & | -11.2% 12,974/
ity , 2,736 2,959 03% W 3.3% 610,000,
| latvia | 79 85 4% A | 1.9% 58,410
| Lithuania : ‘ 104, 13 3.0% A& | 2.8% 78,770
i Luxembourg }5) | 35 37| -8.7% W | -6.2% 2,044,
| Malta (S)iEY 3 5l 16w W | =17.7% 6414
| Nethedands | 13 122| EXUI -4.6%| 84,207|
| poland , 4,597 1,094 00% =1 | 1.0% 671,792

Portugal | 173 188/ -13.3% W | -10.0% 181,300
| Romania &) 1,558 341 S54% -3.3% 228,348
| slovakia _ 163 177 -0.8% W | -3.1%) 174,133
| slovenia B 26 29 64% & | 2.8% 19,134
| spain . 642 694 6.7% W | -5.7% 190,428,
| Sweden _ 1,535 145 13.4% W -10.7% 70342
| Restof Europe na 4,022/ 0.3% W | -2.4%| 7426431
} Norway ") ‘ 1,428 135 -1L3% W -6.8% 40,208
{_Rusla H S 107,828 | 1,265 7.3% W | -11.7%] 4,622,303
‘ switzerland B 387 431 08% & 1.0% 162,644
| Turkey T 8,651 523 813% A | 44.3% 1,355,755|
| Ukrine. e | 6,959 191 37% A | -5.4% 683461
| United Kingdom Ta) 508 1,130, -10.0% W | 3.4% 320,127
| Other Europe | na I TTIR TV -103% | 241493

QCCopyricht WFDEAZ023  ne =nct avaisdle < = -~ . 2 i A & o

(1) SalesTicures 2re exoressed st Estimatad Retail level 2nd exclude Value Added Tax Unless othervise noted, country figures are for the entire industry 2nd are Dased on reseerch by netions] direct seling sssodistices
inchoding surveys of thair membar companies.

{2) Szles Tiguras for 2022 303 2023 2re expeassad in US Corgiant 2023 Doliars to exciuce the impact of Soreizn exchenge and ensre comperability. Averace anrvsel exchenge rates “rom the incemetions] Moretary Fund
H4F) havve'teen uzad w0 convert data from local cumency w0 US dolers.
{3) Incependar Representatives have sicred =n Independent Contractor sgreament with 2 direct selling compeny enebling them to purchase products at 2 discount, sell sponser and eam, including:
O Ril-ome Susiness Bulders acively working to g;::r thair busnesses, typicaby davoting mare than 30 vamekdy todiract saling acivities

O Fart-time Susiness Builders, typicély dewoding lezs then 20 hours wedx

O Cehers who may be revrto &'rect zalling; or may have joinad gdm:nyw chese fxvorite products at @ discount; and others who join Sut just never bacome active.

’5 Ficures are tesad only cn DSA memzer compsnies and not the encice industry.

15) WROEA research estimaste

Arzentne 2 highly infationary markes. I 2023, inflztion incraesed 4% and real GOP fell 2%, 2ocoeding to the MAZ.
{7} 22ad on the highly inflaticrary accnomic stuation and leck of stabiity in Venezuals, the WFDSA Globel Resaerch Sub~committes hes decidad 1o suspend reporting on the Vanezuelen marke: unil further rotice.
Figures for this country have been bedead out of histong, 2swelk

WFDSA STATS | August 2024 41



Global Sales by Product Category - 2023

3% 4 2%
30% -
e 2%
0% 17%
15% -
10% -
a% a% % 5%
5% - 3% 2% 2% 3%
Clolhirg & Casmelics & Hoew Care Household Goods & Weltess Books, Toys, Foodstult &  Hame lmy 3 Utilities Finangial Services Otbwr
Arcessocies Perscnal Care Ourables Statlonery, Etc. Bewcrages
Housahold Books, Toys,
Goods & Starionaty, Foodswif & Financial
Region /Country Durables Beverages Uidities Senvices
Global
AsiafP axific
Austealia
China :
Hong Kong 2 3 (o=
Inda__ 744 %) 3| ox| % 0% 1
Indanesia eo | 2% 0% 0% o 0%
Ja9an _nal nal | = = 03l na
Kazakhstan ask 0% % o%! 0% o% 3%
torea ] «| 1l ™ ox| W ol
Malzyzia i 1% 3% 3% 0% 3
Now Zez'and 15| 1% 3% 0% 1% %
Phikppines 0% 1% % 0% 0% 3%
Sngapore 58| 0% 15| 0% 0% 0%
Taiwan 66% 0% 0% o% % 5%
Thailang 535 0%/ 55 0% Q% 7%
Vistnam ra m m ) ™ na
Other Asia/Paciic ra ) a| a8 s ns
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Global Sales by Product Category - 2023

| Africa/ Middio €ast N 3 b > 5 -! 4 o J o
Africa/Midd e €as . o ) ma ra o3 o 1 _na, 03
b | » A ‘ (l x Al x A
Afrea | ) na na r3 n:] ) nal na
| I ra ra na na nal na ) ns na
| SeuthMrea | 12%| 0%/ 2% 16% 295 | =0 o35 03| x%} %
Louugyrp . )6 ra na 0 na na ui " na na
- A - - . ~ A “
| Middle East | ral ra na na na naj n3 ) naj na
]  lwrael ™ ra na na na na o na na na
Unizad Arab Emirates ral ) na na nal na na n nal na
| ochermtigae East ra S na na ol . ™ n.-.]l. o
| | | | {
Amerkas | ST T EE S am 0%, e
North Amenca [ 5% 2% 2% 145/ 3%/ 1% 0% 8%
Camada 3% 2% 2% s 3% 2% 0% 2%
Unitad $tacas | 5% 0% 2% 13 EES 13 o3 75|
_South & Centrol Americo ! % (5% 4%, 0% s - 1% 0% o
| Argarcina [ 1%/ 0%, 7% 16 e 0% 05| 0%
| eolvs , % ex o = £ ox 0% 0%,
| 8razi % 3% 8% & e 0%/ 0%/ 0%
chie . % 745 o5 o %, 0% 0%,
Colombia _ 25%) 5% 2% g 1% 0%/ 0%/
| Eeuader | 3% % £ = 0% 0% 0%
Maxico | g% 2% 0% 1% 0% ox} %|
| ren | 185 % o% @ o% o) 0%
| Uruguay | mal ru: n na) L] ) m!
| Venetweis | ™ ra| s na) na na e ™
| ;onnlw:;/Cwlwam | na " na na na ns L) o))
l OtherSouth& Centrsl Amerca ra ra na ns ns ns ,nl mi
\ {
[urope ; 2% “*% 1 3% o iaul; 4
| Evropean Union 16%| 5% 184 0% 5% RS 6%/
Befgivm. ra na ] L r ) =
‘ Bulgaris ra na na ns ns e ]
| Croata ral na _nal | = na na
] Cyprs m na na s ns na. na
|__Czech Republic 38%| 2% 29%| 3 1% 0% ol %
ra na ra 2 ne na na
3%/ 8%, 38%] 0% 0% ad 0% 1%
8% 6% % 0% oK 0% 0% o
1% % 3% 1%} 30K} Tl 0% _O%!
ra na na! ns n na
; ral na, ; _nal _ml e
L ns ) ns ) )
| 1% O%]
_____ 0%
oM
n
Goods & L Financial
Region fCountry ! Home Care Durables 2 Servicos
| maia | 8 na s nal | ra e n8
' Nethertands ) a3 a3 o3l 3 s - a3
| Polsnd ra| s na na| nal na mi vaq! ns
| Porugal 8%, 15 5 S6% o%! 0%, 0% 0% il
| Remanis ra na na nal nal | ) na na
| Skvakia | | 245 % 16 355 0% J 05/ 0% 0% o,
St venia [ Al ra ) ns ns na sl ral | nal na
| spain v 3% 7% 7 1% ) o 0% 1% 2% o' o
| Swaden , 1%)| 29% 3% 15| 61% 23| 23| o3| o%| 0% 5%
| Restof Europe ! ™ A ra n na ra ral L) Ll na na
| Norway A ra na na na nal M' a2 3l na| ne
| Rusia 35 525 o5 16 28% ' 0% 05! 0% 0% 2%
| Swinedand | ral ra L) ne n na! ns u! ra| na! na
| Turkey | 0% 5% 65 £ a5 15 o5 o5 0% o) o
| Ukrsine . 15) S1% 5% B 2% 0% oxj ox| %! o% | b
| Unitag Kirggom 5% % 5 5 s 2% o5 o3 o5, 0% o
| OtherEweoe | o 8 ne oy na s | ra| £ na np

DCopurighs WFISA 2024 ne = not aveieble
Note Figures for this report 2re besad only on DEA member companies, axcept in Teivan and the Unitad States whers the figures repeesant the entire divact seling inSustry. Ficures 2re exprassad 5 parcernages of esimated
retsil s2leg, exchuding VAT. Percenteges mey not sum to 100% chue torcunding.
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Direct Selling in Asia/Pacific: 2023 Retail Sales

2023 - Individuals active
in direct selling (3)

% Sales % of
changes with o8
o women
386048 78%

2023 Sales (1)

Local currency
(millions)

Australia 1124 747 -358% V

China (4) 106566 15043 0.0% - 2970000 NA
Hong Kong 2776 385 -1.1% V¥ 233117 70%
India . | 283764 3435 11.8% A 8620000  37%
Indonesia (4) 19523100 1281 -106% V¥ 8065000 75%
Japan 1493400 10830 -22% V¥ 2310828 82%
Kazakhstan 323018 708 30.4% A 1747228 16%
Korea 21279643 16298 -10.8% ¥ 6870720 79%
Malaysia 43333 9503 1.4% A 8025636 63%
New Zealand 190 117 67% A 83527 73%
Philippines 55296 994 -149% V 3002142 74%
Singapore 601 448 -101% V¥ 480539 72%
Taiwan 141145 4530 33% A 3611000 72%
Thailand 75200 2161 60% V¥ 11000000 73%
Vietnam (4) 22799000 958 -190% ¥ 922855 NA
Other Asia/Pacific (4) 365 -1.3% V 652100 NA
Total 67573 -3.7% V¥ 58980741 65%

e s 2oz

Zzles Tigures ane expressed 21 estimeted retail level excl VAT, Unless atherwise noted, country figures zne for the antine industny and 2re Sased on ressench by retionsl direct selling assodations induding surveys of
thei mamber companies.

3073 average ﬂﬂ'ung_em rom the IS weere used bo convert focal ourmency bo LS dallars.

Irdridus’s sctive in dirsct selfing 2re wh are career mind=d erirepranaurs building their own business {typicelly d=woting more than 20 hoursfweek to direct seling sctvities). or pari-time enrepranaurs
Fa]'r.ing edc[ma‘l;pcuye [=ymicalhyr dasvoting bass then 30 hoursSwmsk ta their cirect saliing actamties). Ochers may I'mpi'nd’prirr.ri’.yw prrchase fasourite products ot a discount price.
4] WFDEA research esbimate
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Direct Selling in Africa/Middle East: 2023
Retail Sales

2023 sales (1) 2023 - Individuals active
in direct selling (3)
Countries
Local currency i Sales.
(millions) changes with
2022

Moroceco (4) 868 86 -141% V¥ 182874 NA
South Africa 8075 438 -132% V¥V 792260 87%
Other Africa (4) 643 T75% A 1925604 NA
Total Africa 1166 -3.0% V¥ 2900738 NA
Israel (4) 227 62 -13% V¥ 15840 NA
United Arab Emirates (4) 110 30 50% A 8938400 NA
Other Middle East (4) 82 -1899% V¥V 223487 NA
Total Middle East 174 -102% V¥ 1177707 NA
Total 1340 -40% V¥ 4078445 NA
Dspyich WFoEA 022

{1) Sal=s hgunes are mprmscad vt astimated ratal kel mod VAT, Unfass cohanaics nobed, countny figunes ane for the ervine industnrard 2re besed on research by rational dirsct seling associstions induding sunseys of thair
mamEar companies,

3022 mearage anchange rates from the M7 wers used 1o convert locel cumency to US doliars

Irecridusis acthee in dir=ct s=ling are people wio = caresr mind=d srirecrenauns bulding their own bq.lsnes&n;m'}_-,l dewoting more than 20 hoursfassloto direct seling el::nus]_.cr part-tima arcraprensurs exming
s rionalincomns [or devoting less than 30 hourswesh bovtheir direct seling activitias). Ochers may have joined primanly to plrchess favourite products =t 2 discounprice.

WWFLEA rasearch astimare,
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Direct Selling in North America: 2023 Retail
Sales

2023 - Individuals active
in direct selling (3)

Countries
SEEUEEIEY) L ch:ﬁ:::.:iih Number
(millions) (millions) 2022
Canada 3175 2362 59% V 1143000 84%
United States 36660 36660 95% V 12990000 74%
Total 39012 93% V 14133000 75%

©Copyright WFDSA 2024
|:I] Szbes Tigures 2re expressed ot estimated reteil level sxncl VAT, Urless cehensise noced, couniry figures are for the encive industny and zre besed on research by retionl direct selling sssocistions incuding surveys of ther

mrrpms
aodw'gembumhf“FMneumdtﬂcmrbcdnmﬁcjw U= collars,
I'r-d'mduds-a:.n!ln ract saling ane paogle who are career minded :r.tr:g_ﬂ'-e‘.rs Euilding their own businels_'se!;?p' fing mone than 30 hoursfwesk to dirsct saling acthvities), o pert-time antrepranaurs exming
ioriel frcomee (fypicalhy devoting less then 30 howrsfeesk 1o theirdicecs seling acthizias) Sthers may have joined primerhy 2o purchass fxvourie producis 2t 2 discount price.



Direct Selling in South & Central America:
2023 Retail Sales

2023 - Individuals active
in direct selling (3)

Countries

% Sales
changes with
2022

Local currency
(millions)

Argentina (4) 526837 1778 114.5% A 802000 95%
Bolivia (5) 2422 351 49% A 433600 83%
Brazil 39764 7962 46% A 3185487 85%
Chile 422274 503 -88% V 380961 86%
Colombia 10000145 2312 04% A 2619383 81%
Ecuador 904 Q04 26% A 382499 84%
Mexico 122089 B874 3.0% A 3881020 80%
Peru 7970 2129 07% V 677830 88%
Uruguay (5)(6) 1883 43 -195% V 36321 NA
Venezuela (7)

Central America/Caribbean (6) 733 4.6% A 577558 NA
Other South & Central America (8) 28 -1.0% V¥V 24829 NA
Total 23620 68% A 13001488 83%

@Cﬂpgﬂ?‘r‘"\"m 2025
[‘I] Zales T 'lg\.r:: are expressed et estimated retsl level excl VAT, Unbess ochereise nobed, country figures ere Sor the ertire industry and are based on resserch brnetional direct seliing sssociztions inchuding sunvees of their mamber

mzuuag:exd'\z mbc"ram'h:lr.-’ mwmmmlcunwwﬁdﬂkm
acm-:ncr:c.s:’l re people wha 2 rsbq.ll:crgtﬁermmb\.u icalhy cewoting more than 30 hourafaeek to direct selling acivities), or par-time ertrepeznzurs 2emirg
momlumcme n_{de\utnglus\}mnfmmﬁmekmhrd'm:d ing ackiv nunr‘:i‘r :ﬁmﬂ’-pﬂmf, ta purdhise Tevourts prociucts 2t 2 Sisoouns price.
Angﬂ'nnal:ei;g tionary market. In 2023, inflation incneased 1347 and reel GOP 2 2%, 20 noto
rms are basad only mmﬂmxrmswnﬂth:awmlm
L34 reszarch u‘.ur
Emdm\h:h irfationery econamic situetion and ledk of stabiity in Verezusls, the WADS A Global Reseerch Sub~commitkes hes dedced to suspend repating on the vereousdan mercet until furcther notice. Figures for this
country have been Zout a"fv.m:\r vaswell
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Direct Selling in Europe: 2023 Retail Sales

2023 Sales (1) 2023 - Individuals active in
direct selling (3)

Countries
% Sales
A Y, EURO (2) changes with % of women
(millions) (millions) 2022
2688337

Austria (4) 330 330 38% A NA
Belgum (4) 200 200 139% A 19377 NA
‘Bulgaria (4) ‘ 210 107 291% A 180652 NA
Croatia (4) 24 24 -193% ¥V 30035 NA
Cyprus (4) 6 6 29% A 8239 NA
Czech Rep 9111 380 02% A 310501 78%
Denmark (4) 577 77 -44% V 55298 NA
Estonia 50 50 21% A 37880 90%
Finland 93 93 -65% V 45171 83%
France 4352 4352 00% - 700000 80%
Germany 18276 18276 7.0% A 881772 NA
Greece (4) 88 88 31% A 61334 NA
‘Hungary (4) 62947 165 -42% V 324025 NA
Ireland (5) 26 26 55% A 12974 81%
ltaly 2735 27386 -03% V 610000 71%
Latvia 79 79 1.4% A 58410 20%
Lithuania 104 104 3.0% A 78770 91%
Luxembourg (4) 35 3% -87% V 2044 NA
Maka (4) 5 5 -146% V 8414 NA
Netherlands 113 113 51% V 84207 78%
Poland 4597 1011 0.0% - 671792 NA
Portugal 173 173 -133% V¥ 181300 74%
Romania (4) 1558 315 -54% V 228348 NA
Slovakia 163 163 -08% V 174133 88%
Slovenia (4) 26 26 64% A 19134 NA
Spain 642 642 B7% V 190428 82%
Sweden 1535 134 -13.4% V 70342 7%
Total EU 29712 39% A 5281917 78%
Kazakhstan 323018 655 30.4% A 1747228 16%
Norway (4) 1428 125 -113% V 40208 NA
Russia 107828 171 73% V4622803 89%
Switzerland (4) 387 399 08% A 162644 NA
Turkey (4) 8651 337 81.3% A 1355755 77%
Ukraine 6999 177 357% A 683461 78%
UK (5) _ 908 1045 -100% V¥ 320127 78%
Others (4) 320 -146% V 241493 NA
Total 33840 36% A 14485636 73%

DCopright WFISA 2024
] S:g."%ms 2re sxprassad 2t estmetad retail level excl VAT Unless ctherwize noted, cournry figures are fo¢ the antire industry and are Sazed cn resaerch oy naticnal direc: salling associations inchuding surveys of thelr
mambar cmpeniss.
2023 zverage exchenge rates from the 115 viare usad 0 convert kocel currancy to euro.
Incividuzls active in Sirect zaling are pecple who =re carser minced em;a;ureu; Euiiding their own business ypicelly devoting mace than 30 hoursfneek to direct seling activities), or part-time antrapreneurs aarning
’mzlnme?_;poul‘;de\wng lass than 20 hoursfweek w0 their drect salng activities). mzy heve ioines pamanity to purchese favcurite prociucts 2t 2 Siscount: pce.
WEDSAresazrch astimate.
Figures zre besad caly on D3A mamzer companies and not the entice industry.
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